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WHO WE ARE

We are an Insight-Based Digital Marketing & Branding Agency.
We deliver digital marketing insights that drive business

intelligence, crafting tailor-made strategies and creative campaigns
that foster growth, innovation, and unforgettable experiences.

Presented by MOKAA | 2



Our Experiences

We have an edge in brand marketing environment, as we have provided
a broad range of marketing services to a diverse collection of clients.
With such extensive experiences, we understand the needs and
requirements from clients within different industries.

With combination of strategic planning and creative thinking based on
expert data analysis and deep understanding of latest technologies, we
bring about drastic transformation and growth to client’'s businesses.

HOTELS & RESORTS FOOD & BEVERAGE EDUCATION




Our Services

DIGITAL MARKETING

- Performance Digital Solutions

- Social Media Management & Advertising

- Media Planning - Execution — Optimization
- Integrated Digital Marketing Consultancy

COMMUNICATION & PR

CONTENT DEVELOPMENT - Integrated Campaign Concept

. Copy-Writing & Translation : Communi;ation &.PR Audit |

- Content Audits & Tone of Voice Creation + PR&Media Planning - Execution

. Native Advertising / Advertorial - Sponsorship & Partnership Consultancy

- Press-Release & PR Editorial + Crisis Management Consultancy
- Corporate Social Responsibility (CSR) Consultancy

BRANDING & WEBSITE CREATION

- Brand Audits & Brand Design DATA & INSIGHT

- Competitor Research & Analysis - User-Experience & Audience Behaviors Research & Audit
- Consumer & Target Segmentation Analysis - Industry Insight Research & Analytic

- Website Creation - Digital Customer Experience (CX) Consultancy
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Our Approach

Interdisciplinary teams in close collaboration with clients

Our team is made of cross-functional storytellers who closely
collaborate with clients to solve existing business problems while
exploring new opportunities.

We foster an enjoyable working relationship with fluid
communication and transparency, besides efficient allocation of
project resources to ultimately help us add value for the business.
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CREATIVE

STRATEGY
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Our Process

Brands want to have more conversation with consumers now more than ever, while attention
spans from audience is getting shorter. As a specialist in brand communication, we know how to
help brands reach to their target audience and deliver persuasive messages that capture

audience attention and get them involve with brand.

For an efficient working flow, we follow the procedures:

Defining Brands >  Thelnsight > Creative Vision

- Brand - Customer - Fresh, bold &
personality segmentation commercially
- Brand traits - Market viable ideas
- Brand essence competition - Innovation ideas
- Target audience » Customer - Trigger genuine
Behavior emotion, prompt
- Customer conversation.
Journey

- Digital Planning &

- Ads Optimization
- Data & Insight

Strategic illi
9 > 020 Brilliance
Marketing
. ElR - Med: * Real-time
annlr?g evaluation &
Execution

data analytic
. - Engaging brand
Execution :
experience

online to offline

Analytic
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Our Core Team

Our team is a mix of people with strong analytical abilities, and
business-oriented mindset who understand the needs to solve
problems creatively.

We are passionate problem-solvers and work together with one
another and with the client for the ultimate success of the projects.
Our team is formed ensuring each member is able to utilize and
develop their strengths, which altogether would create a resonant
impact on solving client’s problems.




PROJECT

We understand market dynamics to get inside the head and heart of your target
audience, while transforming and utilizing your digital assets to bring out the
greatest impact



Sun Hospitality Group (Sun Group)

MOKAA provided a strategic planning and executing digital marketing
campaign for three resorts managed by Sun Hospitality Group
(Serena Kim Boi Resort, Premier Village Ha Long Bay Resort and

Yoko Onsen Quang Hanh).

The strategy designed for the campaign involved the use of Social

Content Development, Social Advertising, Google Advertising,

Programmatic Display Ad and User Profile Enriching System (CEM)

MOKAA's insight-analytic capabilities along with premium audience
targeting have been key factors in achieveing the KPI.

MOKAA has implemented CEM System which helps to enrich data and
build up user profiles in order to deliver a better customer experiences
digitaly and increase the conversation rate of ads.





http://dribbble.com/panicbear
http://facebook.com/panicbearconsulting

#digitalmarketing #pr

Mai House Saigon

MOKAA was contacted by Mai House Saigon for strategic planning

and executing a digital campaign to boost the hotel’s brand
awareness as well as to promote the festive promotion.

The strategy designed for the campaign involved the use of
Social Content Development, Social Advertising, Google Ads,

Programmatic Display Ad...

Within 3 months, MOKAA achieved:

- Successfully boosting brand awareness of Mai House Saigon
through different channels;

- Driving quality traffic to Mai House Saigon’s website;

- Increasing quality number of fanpage followers and engagement.

- Collecting potential & quality lead / data.
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http://dribbble.com/panicbear
http://facebook.com/panicbearconsulting

#digitalmarketing #PR #webcontent #socialmedia

Nuffic Neso Vietham

MOKAA is stepping in to provide Nuffic Neso Vietnam -

representative in Vietnam of the Dutch organisation for
internationalisation in education - consulting services to develop a
yearly-strategic marketing & branding solution that would bring
about consistency and great value for the organization and relevant
Dutch Universities. In doing so, MOKAA creates a concept statement
and visual identity to unify its image and boost Neso Vietnam unique
selling point and its main educational-focus for each year.

MOKAA is proud of being strategic marketing agency for Nuffic Neso
Vietnam for 5 years in a row.

The team puts focus on finding how the audiences really enagage and
looking for useful information in order to apply either 'Standard
Audiences Targeting' or 'Premium Audiences Targeting'. We also focus
on delivering Nuffic Neso's message in a creative way to increase
visibility of Dutch education in Vietnam. We have planned and
executed many digital marketing activities for different events of
Nuffic Neso Vietham, from Universities' Online Webinar to

Dutch Education Fair - Dutch Placement Day, Pre-Departure Briefing
and Holland Career Fair...
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NufficNeso




#digitalmarketing #socialmedia

The MBA Tour

The MBA Tour, Inc., a subsidiary of GMAC. Every year, they organize

events across the world, from the US, to Europe as well as Asia.
They want to increase their brand awareness strategically and reach
more local audiences and the most important objective is increase
the number of registered students to their anual education event.

MOKAA is proud of being a strategic agency for The MBA Tour for
4 years in a row.

MOKAA provided a digital lead generation planning & execution
including: Facebook Advertising, Google Ads, PR & Media, and

localized social media content to drive traffic to the website for
event's registration.

The key achievements are we successfully increase the number of
registered students to the event.
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#digitalmarketing #lead-generation

Sports Skills Academy | SSA

Sports Skill Academy (SSA) is 2 member of the XLE Group -

which owns many well-known sport brands such as: Saigon Heat,
VBA (Vietnam Basketball Association)...

SSA is an international Sports Training Academy for students aged
6-17 at all levels.

With the rising competition as well as a higher demand from
parents for a quality sport class, SSA starts to push all the cost
metrics in digital advertising to be higher and generate more
quality lead to better convert into sales.

SSA has outlined and requested MOKAA to increase the

CR (conversion rate) of quality marketing lead higher than 11%.

MOKAA's insight-analytic capabilities along with premium
audience targeting have been key factors in achieveing the KPI.
MOKAA has implemented different digital channels to

communicate the key messages: from PPC Google Ads, Gmail Ads,
Facebook Lead-Generation, Programmatic Display Ad, Native
Advertising and MOKAA is able to achieve the KPI in which the CR
increase from 11% (based on CPC) to 43% (based on CPL).

Presented by MOKAA | 19







#contentdevelopment #contenttranslation

New World Phu Quoc Resort

MOKAA proudly penned the English & Vietnamese content for
the official website dedicated to the New World brand’s first ever
resort product - a five-star luxury accommodation facility on the
famous Khem Beach of Phu Quoc island. Boasting uniquely
constructed villas, the hotel requires similarly original writing style
to convey its brand massage and truly set it apart from the New
World brand'’s expansive city hotel portfolio.

Through carefully studying the tone of voice of New World, the
brand, and Sun Group, the ownership company, Mokaa content
team produced a finely tuned Vietnamese version for New World
Phu Quoc resort website that reflects the innotation familiar to
Vietnamese audience while maintaining understated luxury
restrain the defines the New World moniker.
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Boma Resort Nha Trang

MOKAA planned and executed a digital campaign to boost the
resort’s brand awareness as well as to promote their promotions.
The strategy designed for the campaign involved the use of
Social Content Development, Social Advertising, Google Ads.

The key achievements:

+ Successfully boosting brand awareness of Boma Nha Trang Resort
- Increased quality number of fanpage followers and engagement.







Facepia & Farmore Xspace

At the time when the founders of Facepia & Farmore Xspace

approached MOKAA, they were about to launching their first
skincare product and looking for the agency who could help them
to plan & execute product launching campaign.

The strategy designed for the launching campaign involved the use
of Social Content Development, Social Advertising, Googld Ads,

Programmatic Display Ad, PR & Media Relation.

The key achievements:

» Successfully boosting brand awareness of Facepia - a skincare
product through different channels;

+ Driving quality traffic to the website and E-commerce platforms

- Increasing quality number of fanpage followers and engagement.

-+ Quality media coverage as well as successfully build-up a good
media relations with press.
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http://dribbble.com/panicbear
http://facebook.com/panicbearconsulting

#website #webcontent #branding #brand-collateral

Carmelina Beach Resort

MOKAA is involved in providing consulting services for
Carmelina Beach Resort to build up a distinctive branding platform

which would bring about a refresh for the brand, as well as consistency
across the site. In details, we has defined a layout that enhance
Carmelina’s status and visualize them as the tropical dream.

From the gathered materials on aspects and services provided by
Carmelina, MOKAA conceptualize the idea of a tropical getaway,
utilizing many elements that invoke the feeling such as leaf shapes, the
sea waves and color palletes of the sea. All these elements combined
transcended audience onto the tropical experiences in Carmelina.

https://carmelinaresort.com/
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https://carmelinaresort.com/

CARMELINA



#digitalmarketing #PR #photoshooting

Au Lac Legend Hotel

Au Lac Legend Hotel is a2 newly renovate 4-star boutique hotel

located in the centre of Ho Chi Minh. MOKAA, as a consultant,
has worked with Au Lac Legend’'s management team to plan and
execute a 4-months marketing strategy that helps to boost the
hotel brand awareness.

MOKAA provided wide range of services: from auditing website &
OTA channels to standardizing, MOKAA also managed all hotel's
social media channels and promoting the hotel's key message as
well as it's new brand image to the targeted audiences across
different communication channels.
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SIR Tailor

Sir Tailor is a well-known tailoring brand for its high-end fashion and

collections in Vietnam. With SIR, the wisdom of wearing is above all.
Each product is made with a story, with care and with style. A right
customer should recogise himself by looking at the website.

After deep investigating to understand the products and services of
SIR Tailor, MOKAA realised that a fashion in style will let SIR's
customers see themselves right through the photos. Main design of
the website is directed to the high-end and classic fashion from Italy.
Photos are picked with elements from Vietnam.

To crafting a unique customer journey, we closely worked with SIR to
understand the categories and it's uniqueness to visualize how their
customer browsing the site and decide to book an consulting
appointment. With that in mind, we pay more attention on creating
interesting stories throught visual and UX flow.

The purpose of the website is to create a great journey of customers,
to tell the story of the Brand to the Right customer in a very attractive
language that allow them to feel the vibes from the first impression.

https://sirtailor.com



https://sirtailor.com/



http://dribbble.com/panicbear
http://facebook.com/panicbearconsulting

Ink 360

MOKAA was contacted by the client and stepping in to provide
consulting services to develop a strategic branding platform that
would bring about consistency and great value for the INK360
Sky Bar. In doing so, we created a concept design with UI/UX
focus and key visual identity to unify its image and boost
INK360 Sky Bar unique selling point before the launch in 2018.

During the pitching phase, the design team focused on finding
how the customers feel about INK360's service and area. After
which, we would base on what attract customers the most to
style the website and highlight them as anchors distinct to
INK360 sky bar. These features would trigger customers'
emotion to the highest to encourage them in taking part in the
unique INK360 experiences for the cocktails, vibes and views..

View Demo Video View Demo Website



http://mokaa.com.vn/wp-content/uploads/2020/02/Ink360-Demo-View.mp4
https://marvelapp.com/prototype/5ad5cg3/screen/79305648




#branding #webdesign

AP-ALPHA

AP Alphais a company specialized in investment consulting & fund

management. Initially, it starts out just a stand-alone company without 80
any support for its service.
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MOKAA came as a UX/UI partner as we help to refresh the brand identity

including their logo and website for official branding. In addition, MOKAA ® \/\/

helps AP Alpha streamline the amount of information into specific icons ”0 \
and visuals to allow users easily catch the important information without

any misunderstanding possible. 0
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https://apalpha.com.vn/
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